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CONTRACT APPROVAL REQUEST 


Promotion : 

Vendor : 

Financial Impact : 


Project Manager : 


1995 KENTUCKY STATE FAIR 
Marlboro Sponsorship 

Kentucky State Fair Board 

1995 - $2.3,000; $11,500 due upon execution of 
contract; $11,500 due by August 1,1994. 

1994 - $23,000 

Jose Fontanez 


Contract/Pro gram Description : 

The attached contract by Philip Morris USA covers the arrangements for 
participation in the Kentucky State Fair to be held on August 17-27,1995 
at the Kentucky Fair and Exposition Center in Louisville, Kentucky. More 
than 750,000 people are expected to attend. 

Contract Highlights : 

As exclusive tobacco sponsor, Philip Morris will have major presence at 
this event through: 

• The exclusive use of an area at the north portion of the Center Lawn 
bounded by driveways on the north, east and west and extending on to 
the second lawn section south (the "Marlboro Pavilion"); a 66' x 132' x 8' 
white tent with sidewalls running south from the area's light pole; 

• The exclusive right to distribute Philip Morris branded incentive items 
to smokers twenty-one years of age and older, and to distribute 
branded incentive items to purchasers of Philip Morris product around 
the Marlboro Pavilion; 

• Recognition of Philip Morris' sponsorship in public announcement and 
print materials in connection with the Event; 

• VIP privileges for Philip Morris representatives and guests in the 
Hospitality area, Marlboro Pavilion and admission to the grounds; 
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• A 16' x 32' x 30" carpeted stage, a stage schedule sign and 20 bench 
seating facilities for tire Marlboro Pavilion; 

• Lighting for stage, Tent and dance area located within the Marlboro 
Pavilion and a sound operator and full sound system with speakers 
capable of distributing quality sound to a 100’ x 200' area; 

• Space for Marlboro office trailer in close proximity to Marlboro 
Pavilion; 

• To hang no less than 14 Marlboro banners, 25 Marlboro neon signs and 
other signage on and around the Marlboro Pavilion; 

• 150 Event gate admissions including parking, 4 parking spaces for 
exclusive use in the East Parking Lot, all at no charge; 

• The right to use Promoter's name and logo in advertising and 
promotional materials produced by PM in connection with the event; 

• Display super-pressure inflatables of any type inside the tent; 

• To provide roving security personnel in the area; and. 


Financial Elements : 

This agreement covers Marlboro's arrangement with Kentucky State Fair 
and the brand's presence at the event. The total sponsorship fee will be 
$23,000, payable as stipulated above. 

Vendor Selection : 

The Kentucky State Fair continues to be the most popular event in 
Louisville, Kentucky. In our seventh year of participation, the Kentucky 
State Fair continues to allow tobacco sales, name generation and signage 
opportunities. Section 43 strongly recommends our continued 
participation at this event and the Marlboro brand group sanctioned our 
participation, which will help further brands objectives throughout 
Kentucky. 

Budget Implications : 

The sponsorship fee has been budgeted in our 1954 program. 
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Approvals : 


J. Fontanez __ 

S. Sampson _ 

I. Broeman. Bor your signature 

Finance 
J. Hecht 

Risk Management 
A. Rozanski 
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